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The article examines the importance of intercultural business communication in the professional
development of specialists in the field of information and documentation. The concepts of “culture”,
“communication”, “intercultural communication” are considered. The attention is paid to the socio-
cultural and linguistic competences of future specialists of the information-documentary sphere and
the peculiarities of understanding the psychological and individual-personal characteristics of com-
municators.
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Formulation of the problem. Recently,
humanitarian education of university students
has been a key topic for discussion. The issue is
actively discussed at the state level, in academ-
ic circles, at international educational events, etc.
The gradual increase in interest in humanitarian
education is due not only to the globalization pro-
cesses in the world as a whole, but also to the role
of humanitarian disciplines as a tool for the forma-
tion and development of a full-fledged personality.

Humanitarian disciplines today are not just part
of the culture of a person receiving higher educa-
tion at a university; it is also the key to the success
of a future specialist. That is why the decision No.
1/9-120 of March 11, 2015 was adopted at the state
level “On organizing the study of humanitarian
disciplines”, which states that higher education
institutions have the right to independently deter-
mine the forms and methods of teaching human-
itarian subjects, and students can proposed a list
of humanities for self-selection [1].

Over the past decades, Ukrainian teachers
have been trying to adapt the structure and content
of higher education, the quality of training of spe-
cialists and the educational process with European
requirements. Accordingly, in the context of these
changes, there is a reorientation of approaches to
the formation of knowledge and skills of future spe-
cialists. One of the ways to modernize education
in Ukraine is the transition to a competence-based
intercultural learning paradigm, which is determined
by the level of student readiness for further deve-

lopment and self-improvement. In this process,
the priority is given to the timely mastery of each
student by the totality of those or other competen-
cies envisaged by the curricula of higher education.

This issue becomes especially acute and rel-
evant in the formation of specialists in the infor-
mation and communication sphere. Indeed, in
the modern conditions of globalization, the inte-
gration of Ukraine into the world socio-economic
and scientific and educational space, in the condi-
tions of the active development of the information
society as a whole, the preparation of students in
the field of information activity occupies an impor-
tantplaceinthe systemofnational highereducation.

Today, highereducationis nolongerjustameans
of learning ready-made knowledge, it becomes
a source of becoming a new type of personality,
a specialist who has not only the necessary pro-
fessional, but also information and communication
competencies, which leads to his ability to carry
out professional activities, including in foreign lan-
guage environment. The accession of Ukraine to
the Bologna process creates new opportunities
for the professional formation of future special-
ists, since the unification and internationalization
of education implies academic and profession-
al mobility of Ukrainian students and specialists.
At the same time, the introduction of the Bologna
model into the system of domestic higher educa-
tion is accompanied by certain difficulties, in par-
ticular student mobility (training in European uni-
versities) and professional mobility of specialists is
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limited, first of all, due to the problems of intercul-
tural communication.

Analysis of research and publications.
Theoretical issues related to the problems of stud-
ying intercultural communication, students’ lan-
guage training, were investigated by: V. Antonoy,
A. Bondarenko, M. Bulygina, A. Vereshchagin,
V. Vorobev, A. Golovko, A. Gurvich, T. Hrushe-
vitska, S. Konnova, V. Kostomarov, G. Kitaygo-
rodskaya, A. Savello, S. Ter-Minasova, etc.

The attention of scientists is focused on
the linguodidactic principles of teaching the strate-
gy of speech behavior, the formation of language
communicative competence by types of speech
activity, the variation of learning foreign language
communication, etc. The interest of researchers
is natural, since higher education is currently in
a state of reforming, at the same time it requires
the introduction of a number of innovations
and the preservation of the best qualities of Rus-
sian higher education, its achievements and tra-
ditions, especially when the question concerns
the specialists of the current information sphere.

The purpose of this article is to determine
the role of intercultural communication in the profe-
ssional development of information professionals.

The presentation of the main material.
The concept of intercultural (multicultural, intercul-
tural, cross-cultural) communication today does
not have a precise definition, which creates pre-
requisites for the synthesis of the concepts of “cul-
ture” and “communication”.

By culture, we understand a particular sphere
and form of activity, which has its content, structure,
and affects all spheres of human activity. Culture cre-
ates a way of communication through which a soci-
ety is formed with its internal structure and iden-
tity, which distinguishes this society from others.

On the other hand, culture determines the lev-
el of vital activity and human behavior in society.
Based on this, culture is a unique social sphere
and form of activity, which has its own laws of exist-
ence and development, determined by the specific-
ity of dominant value orientations, which determine
the strategy of communicative behavior in profes-
sionallysignificantsituationsintheinteraction ofpeo-
ple both within one culture and between cultures.

Under communication, we consider the univer-
sal realities of human existence, the specific type
and necessary condition for its activity, the total-
ity of connections and interactions of individuals,
groups, communities, during which information,
experience, skills, skills and results are exchanged.

The concept of intercultural communication
broadly covers all forms of communication between
people, including professional communication. In
connection with the constant growth and expan-
sion of intercultural contacts, the demands placed
on specialists of various profiles in the field of inter-
cultural business communication skills increase. In
this regard, the formation of a certain level of inter-
cultural competence among students of infor-
mation and communication specialties becomes
an urgent task. Modern specialists should be ready
for direct communication with colleagues belong-
ing to other cultures. The main purpose of intercul-
tural communication should not only be to estab-
lish contact with a foreign language partner, but
also to achieve mutual understanding between for-
eign cultural communicators in the process of their
direct or indirect communication.

As mentioned earlier, the key concepts in inter-
cultural communication are sociocultural and lin-
guistic competencies. Socio-cultural competence
implies knowledge of the national-cultural charac-
teristics of social and speech behavior of native
speakers, their customs, social stereotypes, his-
tory and culture of the country. Linguistic compe-
tence implies the existence of certain linguistic
knowledge and skills to use them.

In the process of intercultural contacts, there is
a huge difference between how the same values
are perceived by representatives of different cul-
tures. According to L. Kulikova, “language does not
exist outside of culture, in which we are all in cap-
tivity. Therefore, the source or immediate cause
of most conflicts in intercultural communication is,
as many researchers believe, the culture itself with
its inherent national-specific way of life” [2, p. 5].

Indeed, the socio-cultural component is one
of the key in communication between represent-
atives of different countries, different nations and,
accordingly, speakers of different languages. Each
person, as well as the people as a whole, has a set
of stable ideas about other people, nations, states,
as well as certain social values and stereotypes.
When people with such different values come into
communication, misunderstandings can arise.

Itis possible to eliminate situations of misunder-
standing and achieve positive results in intercultur-
al communication only with the help of knowledge
of the national-cultural characteristics of the partner
country. It helps to predict and explain the behavior,
goals, and aspirations of communicants and ulti-
mately ensures success in communicating even
with strangers.
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Within the framework of professional intercultur-
al communication, future specialists in the informa-
tion sphere of activity should be ready to overcome
the «cultural barriers», which consist in the fact that
the social, political, information and cultural spheres
of each country have their own characteristics.
And although there are common basic concepts
and terms common to all countries, one should
always keep in mind the national-cultural and lin-
guistic peculiarities of a particular sphere, take into
account terminological and stylistic specifics.

For example, when translating a document from
English it is necessary to remember that the cor-
rectness of the selection and use of terms depends
on the country. Thus, the position of “Foreign Sec-
retary” is literally translated as Minister of Foreign
Affairs, but the corresponding minister in the UK is
called Secretary for Foreign and Commonwealth
Office, in Canada — Minister for External Affairs,
and in the US — State Secretary.

Of course, knowledge of a foreign language is
one of the most important conditions for effective
intercultural business communication. The social
order for information technology professionals who
can successfully carry out intercultural business
contacts is constantly growing.

The main objects of translation are legal acts,
international treaties, agreements, management
documents, etc. All these documents have differ-
ences in different countries. In addition, the texts
of such documents are compiled in accordance
with strict requirements — from the linguistic
and semantic points of view.

Among the distinctive features of professional
communication in the field of documentation, can be
called the presence of a given structure of the doc-
ument, the complexity of the syntactic structures,
the presence of specific terms and language turns.
For example, the following documents are typical for
English-language documents: here (“in this docu-
ment”), hereinafter (“hereinafter in the text”), where-
by (“in accordance with which”), is hereby commu-
nicated to the public, to whom it may concern (“for
provision at the place of demand”), etc. Options for
translating data and similar expressions are robust,
and if they are not known to a specialist, intercultur-
al business communication cannot be successful.

One of the most difficult moments in the intercul-
tural business communication of information-docu-
mentation specialists is the correct understanding
and use of terms. Inaccuracy of the terminology
used can lead to incorrect or improper interpreta-
tion of documents. The situation is complicated by

the fact that some words and expressions have
terminological meanings that may differ from their
usual meaning.

In addition, intercultural professional commu-
nication is impossible without the ability to estab-
lish and develop business contacts. Successful
intercultural professional communication involves
adequate communicative behavior of partners
at three levels: perceptual (in the process of mutu-
al understanding), communicative (in the process
of establishing mutual understanding) and interac-
tive (in the process of establishing mutual relations
of professional cooperation) [3, p. 15]. Therefore,
for the successful implementation of professional
intercultural business communication based on
mutual understanding and dialogue, along with lin-
guistic and sociocultural knowledge, factors such
as the ability to establish contact and adequate-
ly interpret and accept the position of business
partners play an important role. The psychological
and individual-personal characteristics of commu-
nicants also have a certain value.

Findings. Thus, effective intercultural profes-
sional communication involves not only a certain
level of language competence, but also knowl-
edge of the linguistic sociological and cultural
characteristics of partners, the study of their val-
ues and readiness to adapt to their culture. There-
fore, the training of future specialists in the infor-
mation and documentary sphere of intercultural
professional communication should be based on
a holistic concept, including the formation of lin-
guistic and sociocultural competence, as well as
the development of the individual’'s ethno cultur-
al susceptibility, his tolerance for manifestations
of a different culture and mentality, and the ability to
correctly interpret specific manifestations of com-
municative behavior in various ethnic cultures.
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CropoxeHko J1. I. Ponb MiXXKynbTypHOI 4inoBoi KOMyHiKauii B npo¢geCiiHOMY CTaHOBIEHHi
chaxiBuiB iHpoOpMaLUinHO-AOKYMeHTaUiNnHOI cchepu

Y cmammi docnidxyembcs 3Ha4eHHS MIKKYSIbmypHOI 0irlogoi KOMyHikauyii y npogbecitiHomy
cmaHoeseHHi ¢haxieyie iHghopmauyitiHo-0oKymeHmauitiHoi cgbepu OisinbHocmi. Po3ansdarombcs
MOHSIMMS «Kyfibmypay, «KOMyHIKauisi», «MDKKyrIbmypHa KOMyHiKauis». AKUeHmMyembsCs yeaza Ha
COUIOKYNbMYypHIti ma niHagicmu4Hil KomrnemeHuisix matibymHix ghaxieuie iHgpopmay,itiHo-OOKyMeH-
mauitiHoi cghepu ma ocobrueocmsix PO3yMiHHS MCUX002iYHUX ma iHOugidyarbHO-0cobuCmiCHUX
XxapakmepucmuKk KOMyHIKaHmig.

Knro4oei cnoea: Kynbmypa, KOMyHikauisi, MiXKyribmypHa KOMyHikauis, ¢haxiseub, iHgpopmauiu-
HO-KOMYHiKauiliHa cgbepa.

CropoxeHko J1. I. Ponb MeXKynbTypHOWU AeNnoBON KOMMYHUKaLUM B Npo¢pecCUoHanbLHOM
CTaHOBJEHMU cneLnannucToB MHPOPMaLMOHHO-AOKYMEHTaUMOHHON cdepbl

B cmambe uccnedyemcs 3Ha4eHUe MEXKYIbmypHOU 0er1080U KOMMYHUKaUUU 8 npogeccuoHarsb-
HOM cmaHo8/eHuU creyuanucmos UHgopMayUuoHHO-00KyMeHmMauUuoHHOU cghepbl dessimeribHOCmuU.
Paccmampuearomcesi noHaImusi «Kyrnbmypay, «KOMMYHUKaUUs», «MEXKYIIbmypHas KOMMYHUKayUsi».
AKueHmupyemcs 6HUMaHuUe Ha COUUOKYbMypHOU U fluHaeUucmu4eckol KomnemeHUyusix 6yoyuux
crieyuanucmos UHghopMayluoHHO-00KYyMeHMaUuUoHHOU cghepbl U 0CO6eHHOCMSIX MOHUMaHUS rcUXo-
noaudeckux u uHousUQyasnbHO-ITUYHOCMHbIX XapakmepucmukK KOMMYHUKaHmos.

Knroueesbie cnoea: Kyrbmypa, KOMMYyHUKaUUsi, MEXKYIIbmypHas KOMMyHUKayus, crieyuanucm,
UHGhopMayUOHHO-KOMMYHUKaUUOHHas cghepa.
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